CORPORATE OVERVIEW

Strategic priorities
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We have consistently implemented robust measures to maintain

our agility in the face of evolving disruptions within the automotive

industry. Through strategic diversification of our portfolio, we have

effectively created multiple revenue streams, mitigating the risks B NorthAmerica M India Europe M Asia [ Restofthe World
associated with dependency on specific products, geographies, or

vehicle segments leading us to experience an incredible year.
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One of our key strategic priorities revolves around diversifying our
revenue mix across different geographies, products, and vehicle 11 1
segments, aiming to minimise the concentration risk. Our strong |
focus on electric vehicles aligns with our overarching goal of
reducing reliance on internal combustion engine (ICE) powertrains.
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